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TESCO CAR PARK GUIDELINES
	PLEASE READ RETAILER INFORMATION BELOW

	Approval
· Written approval from Tesco is required before any bookings will be processed

Location

· All activity must be located in the designated space at each store

· The activity must fit within the maximum space of 5m by 5m and must be no higher than 2.5m

· Stands, trailers and any other display units are not to be placed in mother & baby or disabled bays

· Allocation of 1 car parking space, at the back of the car park, will be permitted for a chiller van/storage vehicle for the sampling stock. This will not be permitted in the same location as the stand unless the stand and vehicle fit within the 5m by 5m of space. This will be reviewed on approval

Units / Stands

· Information on any storage vehicles should be provided on the briefing document for approval
· No units are permitted on site unless they have been properly approved

· The correct Health & Safety checks need to be in place and Lime should be provided with a risk assessment for the activity.

· No gas cylinders, gas cooking units or any gas elements are permitted on site

· Electric hobs & ovens are recommended for all hot sampling

· All heating equipment and any hazardous equipment need to be properly housed out of reach from customers and the public

· With all activities please provide your own power. Diesel generators are preferred and need to be housed appropriately out of reach of customers. Stores will not provide electricity or any power 

· Trailers, vehicles or any displays and stands are to be removed at night and cannot be left on site over night

· All stands are to be manned at all times while on site and store staff cannot be used to assist in managing the unit
Staff

· Sampling staff must at all time conduct themselves in a polite and professional manner.  Tesco customers should be approached in a polite, “invitational” manner, whereby sampling staff seek the customer’s permission to speak to them and if that is not provided, staff should not intrude on customers. Aggressive selling or perusing of customers to sample the client’s products will not be tolerated at any time and may result in being asked to leave site or suspension of the activity.

· Staff should not use the site in such a way to cause nuisance, damage or disturbance to the agency, retailer, customers or any occupiers or users of any adjoining or neighbouring property.

·  All staff should be properly trained on all elements within the stand and Health & Safety trained for this activity

· Staff shall not offer for sale, or sell, any products or services whatsoever in the Designated Locations and/or at the Designated Stores.

Stock
· All sampling stock for the activity is to be provided by the agency organising the activity and is not supplied by the retailer

· All sampling stock must be delivered direct to the stand and will not be stored at the store before, during or after the activity
· All stock allocation requests put forward to Lime are for stock sold within the store. Sampling stock should be supplied by yourselves

· Instore stock allocation is put forward as a request and is subject to review and change by the retailer
· The promotional team are not permitted to remove or move the stores sales stock from the shelves or any other displays
· Promotional Teams are not permitted to sell stock to stores or give stock direct to stores

Alcohol Sampling Activity
· 30ml is the maximum size of alcohol sample that is allowed to be distributed to customers and must include alcohol and mixer. All staff must ensure that they only give each customer a maximum 1 sample

· The activity must not start until 11am
· All customers who look under 21 should be asked for identification, id can be provided in the following forms:
· Passport

· Driving licence

· Cards with Pass logo

Additional information

· Leaflets and samples are only to be handed/distributed to interested customers

· No cash or credit card transactions are permitted on site

· No sales of any products, or service, are permitted on site, including raffle tickets
· No balloons are allowed on site

· All litter will be removed and cleared from the car park, the allocated area must be left clean and tidy, free of litter/waste

· It is your responsibility to gain any consents and licenses that may be required for this activity

· Television screens will not be permitted on Tesco’s estate. If you wish to advertise the brand please contact LIME and we will be able to put you in touch with Tesco Media Services who offer in-store media solutions outside of LIME suite of tools

· All agency’s/participating brands must hold Public Liability Insurance to a minimum value of £2 MILLION

	N.B. with all food sampling activity the nut safety advice/ with alcohol age limitation barker cards must be displayed or the activity will fail to meet legal requirement.
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